
Tailoring thought leadership                                                

Finding the best ways to engage an executive audience  

 



Creating distinctive content  

White papers. Think pieces. 5-minute briefings. Blogs. Case 
studies. Infographics. Charticals. Slide decks. eBooks. 
Videos. Animated videos. Data visualization tools. Data 
navigators. Interactive infographics. Benchmarking tools. 
Decision-support microsites. 



White paper 

We can work with you to take a deeper dive into the 

survey and research data with a 15–20 page white paper 

drawn from our survey results and interviews. The paper 

will cover a topic of your choice that focuses on a 

particular aspect of the survey results. The report will 

include the following elements: 

• An executive summary highlighting key 

findings. 

• In-depth interviews with 5-6 of your executives 

and/or clients. 

• Case studies from 3-4 of your clients. 

• Engaging charts and tables to illustrate the key 

points of the research.  

• Calls to action to help readers plan their future. 

We will work closely with you to develop a compelling 

narrative for the report, including a working hypothesis 

and detailed outline. The final report will be delivered in 

Word for your design and branding, or ours. 
Last year, we created a tailored white paper 
for Broadridge by drawing on millennials’ 
responses to our survey. 



Briefing paper or executive summary 

Rather than a white paper, we can produce a briefing 

paper that focuses on higher-level findings on your 

preferred topic. This paper will be 7–10 pages in length 

and include the following elements: 

• In-depth interviews with 3-5 of your 

executives and clients. 

• Case studies of 1-2 of your clients. 

• Engaging charts and tables to illustrate the 

key points of the research 

• Calls to action to help readers plan their 

future strategies. 

Alternatively, we can prepare a 5-7 page executive 

summary based just on the survey results and calls to 

action, without additional interviews or case studies. 

We will work closely with your firm to develop a 

compelling narrative for either type of report, including 

a working hypothesis and detailed outline. The final 

report will be delivered in Word, for your design and 

branding, or ours. 



Think pieces or 5-minute briefing 

For today’s busy executive, ThoughtLab can 

produce a think piece, or series of think pieces, 

each about 2-3 pages in length. Each of these 

articles will focus on one key trend emerging from 

the research, and will include the following 

elements: 

• Quotes from our interviews for the 

paper 

• Corporate vignettes drawn from the case 

studies 

• Engaging charts and tables to illustrate 

relevant survey findings 

We will choose the topics in consultation with you 

and base them on an agreed-upon storyline. 

Alternatively, we can create very short “five-

minute” executive briefings, again 2-3 pages in 

length, which provide a high-level overview of our 

key findings and critical calls to action. 

 



Blogs and social media 

ThoughtLab can produce 300-500-

word blogs based on the research 

with graphs and illustrations ready 

to publish on your firm’s platform. 

In addition, we can prepare social 

media tiles that provide an 

attention-grabbing graphic and 

one-line explanation.  

We are also able to push out 

content through multiple channels, 

including our company’s websites 

and social media pages.  



Case studies 

To showcase best practices and provide real-

world examples of how executives are 

thinking about the future, ThoughtLab can 

create a series of standalone case studies 

based upon interviews that we have already 

conducted—or new ones that we can organize 

on your behalf.  

These case studies will highlight key 

takeaways from the research and illuminate 

leading-edge thinking and innovative 

strategies. We will work closely with your firm 

to choose the appropriate organizations for 

these case studies.  

ESI ThoughtLab can draw on its respected 

brand and deep rolodex of executive contacts 

to conduct these interviews. 



Slide decks 

ThoughtLab can develop a PowerPoint slide 

deck for use in client presentations or at 

conferences and meetings.  

The deck would cover your preferred deep-

dive topic, summarizing and illustrating the 

relevant research results using charts, tables, 

and infographics.  It can also include key 

quotes from interviews.  

We will work closely with your firm to 

develop the storyline for the deck and ensure 

it has your firm’s branding.  



Interactive POV and eBooks 

Instead of a white paper, ThoughtLab can 

present the research findings in the form of 

an e-book, a web-enabled report that 

provides readers with easy point-and-click 

access to key insights. 

An eBook is a highly graphical format – 

essentially a white paper as a hyperlinked 

presentation. The report includes a 

navigation bar that allows the reader to click 

directly to the area of interest.  

As a web-native document, an eBook can 

also hyperlink to externally published 

material to enrich the reader’s experience. 

Review Accenture’s Interactive POV eBook 

http://docs.wixstatic.com/ugd/700745_6bbc49504cb14893b7a639d6fedb4605.pdf


Videos and animated videos 

Click here to see Cognizant’s video Click here to see the Wealth 2022 video 

We can work with you to produce videos highlighting the research through discussions with your executives or 

our experts. These videos can focus on one or two key findings or major themes from the research and include 

graphical elements from the paper showing relevant statistics and analysis from our survey. 

Videos are generally 1–2 minutes in length. Your firm can choose executives for interviews, approve the script, 

and choose the appropriate look and feel. We also work with award winning television producers who can 

produce more elaborate videos with visuals and music. Our team can also create animated videos that tell a 

story by the use of a stream of pictures and frames.  

http://www.roubinithoughtlab.com/cognizant-the-work-ahead
https://www.protiviti.com/US-en/insights/wealth-and-asset-management-2022-video


Infographics and charticles 

Infographics can be used on social media 

To accompany the reports, we can produce 

a series of infographics or charticles that 

provide quick, engaging snapshots of our 

research and encourage readers to 

investigate further.  

We can produce at-a-glance infographics 

that tell a story graphically. These 

infographics can be static or produced in 

interactive formats that animate data and 

allow viewers to click on images for further  

information.   

Alternatively, we can create charticles that 

provide succinct narrative around a key 

statistical finding or series of findings. 

Charticles can range from several 

sentences to 500 words.  

http://www.roubinithoughtlab.com/wealth2022-social


Data navigators and visualization tools 

Our economists can go beyond  infographics, and turn our statistical output into more sophisticated analytical 

tools that will enable your users to navigate, segment, and visualize data from our research. 

These tools will allow executives to access data in a visually exciting format that can be geared to their specific 

needs. For example, we can create databases from the global survey results which can enable users to compare 

trends and strategies across sector and geography. 

Data visualization and interactive infographics provide data access on digital platforms, encouraging engagement 

by worldwide audiences from any device—computers and tablets to smart phones. They can be launched from 

websites, gated or ungated, and amplified on social media channels. 

Test the Visa data tool from this link Link to Cognizant’s data navigator 

https://usa.visa.com/visa-everywhere/global-impact/cashless-cities-interactive/#/
https://usa.visa.com/visa-everywhere/global-impact/cashless-cities-interactive/#/
https://www.cognizant.com/theworkaheaddata
https://www.cognizant.com/theworkaheaddata#home


Benchmarking tools and indexes 

Test the Wealth 2022 tool  

To help clients see how their digital 

approaches stack up against their peers, 

ThoughtLab can produce an interactive 

benchmarking tool based on the our 

investment research results. 

The tool will present a series of questions for 

executives to answer on your topic and 

compare their answers with those of other 

firms in their sector and region drawn from the 

global survey.  

Executives will be able to compare their 

strategies and progress with those of their 

peers. They can also filter the results to see 

how responses differ by industry, region, 

company size, and other factors.  

http://www.roubinithoughtlab.com/wealth2022


Thought leadership microsites 

Thought leadership 

microsites are on-ramps to a 

portfolio of valuable data  

and decision support drawn. 

They can serve both a 

repository of published 

research findings, as well as 

an avenue to analytical tools 

and other resources to 

engage your online 

audience. 

ThoughtLab can work with 

you to create a content-rich 

microsite that make your 

content assets widely 

available and search-engine 

(SEO) friendly. 

Click to view 
Cognizant’s 
microsite 

Click to view 
Accenture’s 

microsite 

https://www.cognizant.com/theworkaheaddata
https://www.cognizant.com/the-work-ahead
https://www.cognizant.com/the-work-ahead
https://www.cognizant.com/the-work-ahead
https://www.cognizant.com/the-work-ahead
https://www.cognizant.com/latest-thinking
https://www.accenture.com/us-en/insight-digital-fragmentation
https://www.accenture.com/us-en/insight-digital-fragmentation
https://www.accenture.com/us-en/insight-digital-fragmentation


Engaging your 
audience 

• Live events  

• Client meetings 

• Webinars 

• Twitter chats 

• Internal sales 
meetings 



Live events and client meetings 

Your firm’s live events are a prime 

opportunity to showcase your thought 

leadership. Our experts are available to as 

speakers and panelists for your events or 

one-off meetings with key clients.  

We will work with you to customize a 

presentation that amplifies your message 

and helps you engage your target audience. 



Webinars 

Webinars can be useful for internal team 

seminars and client meetings. Web 

collaboration tools such as WebEx, Join.me, and 

the like enable you to meet your audience face-

to-face, and share your screen, using digitally 

published content to showcase your expertise. 

ThoughtLab can work with your firm to produce 

and conduct webinars exploring your preferred 

deep-dive topic for outreach to clients and 

prospects, or to educate an internal audience.  

We can participate in discussions and provide 

content and graphics for use during the webinar, 

working with you to ensure everything has your 

firm’s look and feel. 



Twitter chats 

ThoughtLab can help your organize Twitter 

“chats” on your preferred topic to get wider 

exposure for the research.  

Twitter chats are the social media platform of 

choice for wide-reaching live discussion of 

trending topics. They are staged for 

extemporaneous exchange, but are scripted 

with questions and answers to spur organic 

conversation between your clients and 

executives about research findings and how to 

leverage the results. 

We will participate in the chat along with your 

executives, and help you prepare questions and 

answers with appropriate graphics.  

Click to view a Twitter chat  

https://twitter.com/search?q=#CiscoChat&src=tyah


Internal sales meetings 

We can make presentations at internal sales meetings to educate your team about the results and analysis of 

your selected deep-dive topic. Like with client meetings, often topics can follow interesting yet unexpected 

tangents. We would stand ready to answer questions about research findings that may be unanticipated, but 

that may reinforce your team’s enthusiasm. We can also help bring discussions back on track to ensure your 

training goals are met. 



D R I V I N G  B U S I N E S S  T H R O U G H  TA I LO R E D  T H O U G H T  
L E A D E R S H I P  O N  W E A LT H  M A N AG E M E N T  


