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Creating distinctive content

White papers. Think pieces. 5-minute briefings. Blogs. Case
studies. Infographics. Charticals. Slide decks. eBooks.
Videos. Animated videos. Data visualization tools. Data
navigators. Interactive infographics. Benchmarking tools.
Decision-support microsites.



White paper

We can work with you to take a deeper dive into the
survey and research data with a 15—-20 page white paper
drawn from our survey results and interviews. The paper
will cover a topic of your choice that focuses on a
particular aspect of the survey results. The report will
include the following elements:

An executive summary highlighting key
findings.

In-depth interviews with 5-6 of your executives
and/or clients.

Case studies from 3-4 of your clients.

Engaging charts and tables to illustrate the key
points of the research.

Calls to action to help readers plan their future.

We will work closely with you to develop a compelling
narrative for the report, including a working hypothesis
and detailed outline. The final report will be delivered in
Word for your design and branding, or ours.

Targeting the Digital Generation

To reach Millennials, rethink (almost) everything.

S Broadridge

Last year, we created a tailored white paper
for Broadridge by drawing on millennials’

responses to our survey.
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Briefing paper or executive summary

Rather than a white paper, we can produce a briefing
paper that focuses on higher-level findings on your
preferred topic. This paper will be 7-10 pages in length
and include the following elements:

* In-depth interviews with 3-5 of your
executives and clients.

* Case studies of 1-2 of your clients.

* Engaging charts and tables to illustrate the
key points of the research

* Calls to action to help readers plan their
future strategies.

Alternatively, we can prepare a 5-7 page executive
summary based just on the survey results and calls to
action, without additional interviews or case studies.

We will work closely with your firm to develop a
compelling narrative for either type of report, including
a working hypothesis and detailed outline. The final
report will be delivered in Word, for your design and
branding, or ours.
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Think pieces or 5-minute briefing

For today’s busy executive, ThoughtLab can
produce a think piece, or series of think pieces, Closa

. impor
each about 2-3 pages in length. Each of these sl
e et 4sTESTO
articles will focus on one key trend emerging from e
the research, and will include the following R
elements: = S
— toa Fragmented World
[ ] Quotes from Our inte rviews for the C:E‘i::j mm: BY OMAR ABBOSH, PAUL NUNES AND ARMEN OVANESSOFF
paper ::?:‘“ Z.'::’ﬁ We are aware that this era calls for your boardsooms wordwide. But 5o fa, the magible
bemmi ki ; i i, mag e i
. will be imi other way Eiovide concree s on cuent fealities, briioens and amipt oomematy et oo
* Corporate vignettes drawn from the case e
studies = - | e e e T
it | 3D et leaders ace waking vp to 2 far more complex  the journey towasd global digital business models,
22d ki e a0d fragmeated seality. peocess we cal digial fagmentation. Well over

Bassiers to coss-border flows have been 80% of the executives we sucveyed believe their
buiding for some time. In the word of trade, IT stuategies and systems ace vulnersble to these

* Engaging charts and tables to illustrate e i W e e

e Simiacy,
relevant survey findings e I

We will choose the topics in consultation with you T E'J G ARG
- 7

Qrdric Buks Change Too
. @ EhEN. Q0000
and base them on an agreed-upon storyline.

S OracleVoice

about them — we co
of 2016 of moze th OracleVoioe: How
oz
¥ et [ B €

sed by Google

et SUCPOTUNY S
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Blogs and social media

ThoughtlLab can produce 300-500-

word blogs based on the research

Realizing the Benefits
of Digital Payments

with graphs and illustrations ready == ECONSULT @ mE@

=== SOLUTIONS - T

econamics | policy | strategy soveeiny Google

to publish on your firm’s platform.

| | ABOUT US | WHAT WE DO l OUR PECPLE | EXPERIENCE | NEWS & EVENTS | CAREERS

ANNOUNCING A ROADMAP TO DIGITAL READINESS FOR
INVESTMENT PROVIDERS

.. . Cashing Out \
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We are also able to push out

) Blogs

-

AN Blogs Technoiogie Industries Partners For the Tech Expert Get 10 Know Cisca

content through multiple channels,

Danny Vicente

including our company’s websites st e o A

and social media pages.

Faced with rising digital expectations from investors, growing competition from early fintech
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Case studies

To showcase best practices and provide real-
world examples of how executives are
thinking about the future, ThoughtLab can
create a series of standalone case studies
based upon interviews that we have already
conducted—or new ones that we can organize

on your behalf.

These case studies will highlight key
takeaways from the research and illuminate
leading-edge thinking and innovative
strategies. We will work closely with your firm
to choose the appropriate organizations for

these case studies.

ESI ThoughtLab can draw on its respected
brand and deep rolodex of executive contacts

to conduct these interviews.
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Slide decks

ThoughtlLab can develop a PowerPoint slide

deck for use in client presentations or at

ile: By executive function and country

.
conferences and meetings. THOUGHTLAB

AN ECONSULT SOLUTIONS AFFILIATE

The deck would cover your preferred deep- IR 0 Disitai Losdersnip.
Institutional Investorsand Asset Management Version
dive topic, summarizing and illustrating the Survey Resuts

October 16, 2017

relevant research results using charts, tables,

and infographics. It can also include key

quotes from interviews.

We will work closely with your firm to

develop the storyline for the deck and ensure

Top technologies for providers

+ Inthe UK, the “SMAC Stack” (social,
Summary of UK results mabil, analytics, andclovd) will
continue to be the most commenly used
technologies inthe future. SMAC
technologies are now utility technology
assets, which can help organizations
manage their business, but offer little in
the way of differentiation

it has your firm’s branding.

* Inthe future, UK providers will be
increasing theiruse of newer, smart
technologies. By applying these smarter
technologies, providers hope to drive
higher value and truly differentiate a
customer’s experience.

rouLINi

WEALTH AND ASSET MANAGEMENT 2021: R sty e o

Preparing for transformative change

Survey Results for the UK

OCTOBER 27, 2016
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Interactive POV and eBooks

Instead of a white paper, ThoughtlLab can sccerfure
present the research findings in the form of

an e-book, a web-enabled report that

DIGITAL

provides readers with easy point-and-click FRAGME
access to key insights. ADAPT TO SUCCEED IN

AFRAGMENTED WORLD

An eBook is a highly graphical format —

essentially a white paper as a hyperlinked

presentation. The report includes a

navigation bar that allows the reader to click GROWTH AND
INNOVATION
FRA / ) TS
C N

directly to the area of interest. GROWTH AND INNOVATION

FRAGMENTATION DISRUPTS GROWTH AND INNOVATION

Fragmentati just a v of global IT operations.

As a web-native document, an eBook can
also hyperlink to externally published

material to enrich the reader’s experience.

STRATEGY AND OPERATIONS COST AND COMPLEXITY WHERE NEXT? 6::

©)  GROWTH AND INNOVATION STRATEGY AND OPERATIONS COST AND COMPLEXITY WHERE NEXT? @

Review Accenture’s Interactive POV eBook
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http://docs.wixstatic.com/ugd/700745_6bbc49504cb14893b7a639d6fedb4605.pdf

Videos and animated videos

We can work with you to produce videos highlighting the research through discussions with your executives or
our experts. These videos can focus on one or two key findings or major themes from the research and include
graphical elements from the paper showing relevant statistics and analysis from our survey.

Videos are generally 1-2 minutes in length. Your firm can choose executives for interviews, approve the script,
and choose the appropriate look and feel. We also work with award winning television producers who can
produce more elaborate videos with visuals and music. Our team can also create animated videos that tell a
story by the use of a stream of pictures and frames.

Click here to see Cognizant’s video Click here to see the Wealth 2022 video

ESITHOUGHTLAB



http://www.roubinithoughtlab.com/cognizant-the-work-ahead
https://www.protiviti.com/US-en/insights/wealth-and-asset-management-2022-video

Infographics and charticles

To accompany the reports, we can produce
a series of infographics or charticles that
provide quick, engaging snapshots of our
research and encourage readers to

investigate further.

We can produce at-a-glance infographics
that tell a story graphically. These
infographics can be static or produced in
interactive formats that animate data and
allow viewers to click on images for further

information.

Alternatively, we can create charticles that
provide succinct narrative around a key
statistical finding or series of findings.
Charticles can range from several

sentences to 500 words.

ADAPTING BUSINESSTOA nccen{ure %‘fg‘[f [)Ai'fsjETvi-{o’{t["QIEN‘c};'E Sy
DIGITALLY 4 STEPS TO THRIVE AMID
FRAGMENTED NI DIGITAL FRAGMENTATION
WORLD . B
km w

Protectionist policies are growing
worldwide, putting digital innovation
atrisk by disrupting the free flow of data,
IT talent and IT products and services.
We call this process digital fragmentation,

and our research reveals four pragmatic Rising IT costs. =-—
steps to help organizations succeed
in this new, global landscape. 91 51«

Fusing tamers o B s
GLOBALBARRIERSARE  [misifie. SR

—)

— CIOS AND CTOS

MORE THAN AREWORRIED
1,200 S

protectionist measures
have been adopted by
G20 members since the i

global financial crisis sis pea PR q k

THEFALLOUT FROM

STRATEGIC DE-RISK
FRAGMENTATIONISTANGI  PLANNING

DATA

BUILD LOCAL
ADVANTAGE

e Compressive
» Disruption

e

Wealth and Asset Management 2022
The Path to Digital Leadership

Key Steps to Success

#WEALTH2022

WILL BECOME A
BLOCKBUSTER IN 5 YEARS

Discover why some financial leaders
think it may be as big as the internet

Infographics can be used on social media
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http://www.roubinithoughtlab.com/wealth2022-social

Data navigators and visualization tools

Our economists can go beyond infographics, and turn our statistical output into more sophisticated analytical

tools that will enable your users to navigate, segment, and visualize data from our research.

These tools will allow executives to access data in a visually exciting format that can be geared to their specific
needs. For example, we can create databases from the global survey results which can enable users to compare

trends and strategies across sector and geography.

Data visualization and interactive infographics provide data access on digital platforms, encouraging engagement

by worldwide audiences from any device—computers and tablets to smart phones. They can be launched from

websites, gated or ungated, and amplified on social media channels.

VISA

= ok

0.2% 0.1% 3.5 0.1%

Test the Visa data tool from this link Link to Cognizant’s data navigator
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https://usa.visa.com/visa-everywhere/global-impact/cashless-cities-interactive/#/
https://usa.visa.com/visa-everywhere/global-impact/cashless-cities-interactive/#/
https://www.cognizant.com/theworkaheaddata
https://www.cognizant.com/theworkaheaddata#home

Benchmarking tools and indexes

To help clients see how their digital

on offiliote of

Main Meny l Project Sponsors

approaches stack up against their peers, MR ARALE] [ECONSULT SOLUTIONS
ThoughtlLab can produce an interactive il fianddoomaion - 7
benchmarking tool based on the our Your ndusy s Alemelie invesnent . I I
. Your Digital Transformation Score is 39. 'zj - : :
InVEStment researCh reSU|tS‘ YourDigi'laF!'ransformalionScorebybenchmarkca(egory' = i =
grr:;\slz:tlon-lo. _— - Distribution of Digital Transformation Scores |

. . . Technology and Prog “m===" =
The tool will present a series of questions for esad on yoursconl] HoEh 0 Areet Navagemant 2022
executives to answer on your topic and Youscaredher i > LRl R r
compare their answers with those of other s I SR
firms in their sector and region drawn from the s L -

5. Define leadership roles for driving and

. oo »ds stege v s e
THOUGHTLAB

7. Encourage cross-polination of digtal ideas AN ECONSULT SOLUTIONS AFFILIATE
compeny

I Wealth and Asset Management 2022
Executives will be able to compare their M The Path to Digital Leadarshlp

10. st an nnovation culture throughaut the

global survey.

L TERN Ot gy an6 sy Digital Leadership Benchmarking Tool

strategies and progress with those of their

peers. They can also filter the results to see
how responses differ by industry, region,

company size, and other factors.

Test the Wealth 2022 tool
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http://www.roubinithoughtlab.com/wealth2022

Thought leadership microsites

Thought leadership

microsites are on-ramps to a
eCognizam

Latest Thinking > The Werk Aheod

THE WORK AHEAD -

portfolio of valuable data Click to view

Cognizant’s
microsite

and decision support drawn.

They can serve both a
repository of published
research findings, as well as
an avenue to analytical tools
and other resources to
engage your online

audience. accerfure = sonm mow=

Global media opinion has shifted dramatically for
terms related to...

ThoughtlLab can work with

Click to view

you to create a content-rich m@iomeausmsssm = o wew= ;

microsite that make your FRAGMENTED WORLD Accenture’s
. P microsite

content assets widely e _—

available and search-engine

(SEO) friendly. SR B

D SHARE (70
DOWNLOAD MORE ON DIGITAL FRAGMENTATION AV
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https://www.cognizant.com/theworkaheaddata
https://www.cognizant.com/the-work-ahead
https://www.cognizant.com/the-work-ahead
https://www.cognizant.com/the-work-ahead
https://www.cognizant.com/the-work-ahead
https://www.cognizant.com/latest-thinking
https://www.accenture.com/us-en/insight-digital-fragmentation
https://www.accenture.com/us-en/insight-digital-fragmentation
https://www.accenture.com/us-en/insight-digital-fragmentation

Engaging your
audience

* Live events

* Client meetings
* Webinars

* Twitter chats

* |nternal sales
meetings




Live events and client meetings

Your firm’s live events are a prime
opportunity to showcase your thought
leadership. Our experts are available to as
speakers and panelists for your events or

one-off meetings with key clients.

We will work with you to customize a

presentation that amplifies your message

and helps you engage your target audience.

The digital i i
/4 Imperative 96% of CEOs now see digital transformation as
central to their businesses

“Technology is the  future of our, industry.”
Bob Reynolds, CEO of Putnam Investments

“If you don’t master technolo, i
y gy, you won't 4
Francisco Gonzales, Chairman, B’B&A e

“We need to revolutionize our business.”
John Cryan, CEO of Deutsche Bank -

Laggards will pay a penalty

Foregoing $79 million
per billion dollars of
revenue a year—and
risk of falling out of
the race altogether.

a
J
AR

ORACLE
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Webinars can be useful for internal team
seminars and client meetings. Web
collaboration tools such as WebEx, Join.me, and
the like enable you to meet your audience face-
to-face, and share your screen, using digitally

published content to showcase your expertise.

. . Roubini ThoughtL
ThoughtLab can work with your firm to produce ESI joint venture @Rt

. . investment firms and te
and conduct webinars exploring your preferred
deep-dive topic for outreach to clients and

prospects, or to educate an internal audience.

We can participate in discussions and provide
content and graphics for use during the webinar,
working with you to ensure everything has your

firm’s look and feel.

e &2 2
ofiSY 088 (x .

ESITHOUGHTLAB




Twitter chats

ThoughtLab can help your organize Twitter

“chats” on your preferred topic to get wider

exposure for the research. c.., """"" — - B
Twitter chats are the social media platform of Searc o S

&
Related searches. l

:

Cisco Fsl Roubini ThoughtLat

choice for wide-reaching live discussion of

@thoughtiad

trending topics. They are staged for St _Emon Q. . =

Who to follow . refrech -

@ Greg Hamilton ]
¥ (o )

op
a Autumn Truong 0
Com) Wl e ersionn

with questions and answers to spur organic OE=s™

extemporaneous exchange, but are scripted

ple you know

conversation between your clients and

Chris Skinner
Trends for you. chuse Chvi, Skinnes

#tDriveFor & Shaping the future of finandil services
Join

Who to follow . refresh - view al

executives about research findings and how to gmsaer iy
st &=

Philadelphia Police @ ©
Cram D

:
“niiki— - ——
)

& Fnd pecple you know

leverage the results.

We will participate in the chat along with your

s
executives, and help you prepare questions and S

answers with appropriate graphics.

Click to view a Twitter chat
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https://twitter.com/search?q=#CiscoChat&src=tyah

Internal sales meetings

We can make presentations at internal sales meetings to educate your team about the results and analysis of
your selected deep-dive topic. Like with client meetings, often topics can follow interesting yet unexpected
tangents. We would stand ready to answer questions about research findings that may be unanticipated, but
that may reinforce your team’s enthusiasm. We can also help bring discussions back on track to ensure your

training goals are met.
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