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 Understanding the economics of cybersecurity  

Filling the cybersecurity knowledge gap 

Digital innovation is a double-edged sword: while necessary for driving 

performance, it exposes firms to much greater cyber threats. Companies 

whose cybersecurity maturity does not keep pace with digital transformation 

initiatives are more likely to see losses of $1 million or more. 

These risks multiply as companies embrace new technologies, such as AI and 

Internet of Things, and as they move to open platforms and cloud-based 

systems. While firms see high risks from hackers, cyber criminals, and social engineers, the greatest 

threat lies within: from untrained general staff, partners, and suppliers. 

Although firms plan to increase their cybersecurity investments by 14% in 2019, according to our 

research, cybersecurity is still a work in progress. Most companies are in the early stages of 

cybersecurity maturity, and many are unclear on how their risk-mitigation approaches compare with 

those of their peers, and which measures provide the best results. With limited budgets, it is vital to 

focus on the areas of highest return. 

Developing a robust cybersecurity database 

While internal knowledge of an organization’s cybersecurity strategy is growing, limited external sharing 

of cybersecurity data is hindering widespread improvement. What’s missing is concrete information on 

how to drive cybersecurity performance, both within and across industries. The data gap includes: 

• Investment levels in people, process, and technology 

• Budget allocations across detection, protection, and response 

• Range of metrics to measure performance  

• Costs of cyberattacks, from fines and legal and customer costs, 

to reputational, intellectual property, and productivity losses 

• The ROI on these investments, including reduced risks, lower 

costs, and greater growth 

To fill the knowledge gap, ESI ThoughtLab is joining forces with      

The Wall Street Journal’s Pro Cybersecurity to launch Driving 

Cybersecurity Performance, a multi-client benchmarking and 

thought leadership program that will give executives the industry-

specific strategic insights and benchmarking data they need to 

create more effective cybersecurity systems. It builds on our 

previous pioneering research, The Cybersecurity Imperative, by gathering unique cybersecurity 

benchmarking data on investment levels and performance metrics across industries, regions, and 

companies of different sizes. The study will include an innovative cybersecurity database and 

benchmarking platform that will help executives compare their performance with that of peers and to 

communicate the business case for cybersecurity to senior management. 

“Security is not typically the 

priority for teams digitally 

transforming businesses 

and products. They end up 

creating products with 

many risks, then bring in 

security at the last 

moment, when it is too late 

to fix them.” 

Chintan Jain, VP, Security Mantra 
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 Research methodology 

An evidence-based 
research program 

Calculating the ROI of 

cybersecurity is elusive for 

most firms. One stumbling 

block is that companies often do not measure indirect 

costs, such as productivity loss, reputational damage, and 

opportunity costs, which can seriously hurt bottom lines. 

Another is the difficulty of gauging risk probabilities and 

projecting the costs avoided thanks to effective 

cybersecurity. Finally, companies often leave out the 

upside of cybersecurity in improving growth, reputation, 

and customer engagement. 

Driving Cybersecurity Performance is distinct from other 

research, as it will provide executives with 

comprehensive analysis of the ROI on cybersecurity 

investments. ESI ThoughtLab’s multidisciplinary team of 

economics, industry, and cybersecurity experts will 

conduct a rigorous, mixed-methods research program 

that will comprise several types of valuable analysis: 

A robust benchmarking program to collect internal 

cybersecurity benchmarking data from 1,000 firms. This 

data will cover investments, performance metrics, and 

ROI results across industries, regions, and companies of 

varying sizes (see box at right). We will screen companies 

to ensure that they are gathering the relevant 

cybersecurity data, and we will target key executives 

within these organizations who are responsible for 

managing cybersecurity. Our ESI ThoughtLab team will 

draw on its proven ability to conduct cross-industry 

cybersecurity benchmarking programs. We will work 

together with the WSJ Pro Cybersecurity and other 

organizations to recruit corporate participants. 

Cost-benefit models that quantify the full impact of 

cybersecurity investments and strategies. Our 

microeconomists will conduct cost-benefit and ROI 

analysis to measure the direct, indirect, and catalytic 

impact of cybersecurity investments and strategies.  This 

Benchmarking sample 

Metrics covered 

Investment in people, process, and 
technology to detect, protect, and respond 

Key performance indicators across a broad 
range of cybersecurity metrics 

Direct and indirect costs, from fines and 
legal fees to opportunity losses 

Direct and indirect benefits, such as greater 
growth and customer satisfaction  

ROI on cybersecurity investments 
correlated to best practices 

Regions and countries 

Americas: US, Canada, Brazil, Mexico 

Europe: UK, France, Germany, Switzerland 

Asia Pacific: Australia, Japan, India, China 

Industries 

Financial services 

Technology and telecom 

Healthcare and life science 

Consumer goods and retail 

Manufacturing and defense 

Energy and utilities  

Revenue size 

Up to $999 million 

$1 billion - $4.9 billion 

$5 billion - $19.9 billion 

Over $20 billion 

Executive titles 

Chief Information Security Officer 

Chief Information Officer 

Chief Technology and Digital Officers 

Chief Risk Officer 

Other executives with responsibility for 
managing cybersecurity in their firms  
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analysis will include the full costs of cyberattacks, including direct financial costs, fines and legal costs, 

productivity loss, intellectual property costs, replacement costs, response/recovery costs, reputational 

costs, and opportunity costs. Taking into account the reduced probability of risk, our microeconomists 

will correlate cybersecurity practices and use of a cybersecurity framework (using NIST as an example) 

with risk-mitigation results. Our team will then develop a user-friendly analytical tool that will provide 

companies with greater clarity on where to invest to get the best cybersecurity outcomes.   

Advice from an advisory board of industry executives and cybersecurity experts. To help shape the 

research agenda and analyze the results, we will organize a multidisciplinary advisory group comprising 

senior executives from sponsoring firms, cybersecurity experts and practitioners, as well as senior 

cybersecurity analysts and thought leadership specialists from ESI ThoughtLab and WSJ Pro 

Cybersecurity. These interactive discussions will ensure the rigor, relevance, and value of our analysis to 

companies across industries and geographic borders. This advisory aboard approach will also provide us 

with unique insights into best practices and key calls to action. 

In-depth interviews with 15-20 senior executives and cybersecurity experts around the world. To 

supplement our quantitative research, we will conduct detailed interviews with cybersecurity specialists 

from sponsoring firms, cross-industry executives with cybersecurity responsibility, and academic and 

legal experts. We aim to get a spread of views from different industrial sectors and regions of operation. 

These interviews will help us validate our quantitative findings, provide us with best practice examples, 

and yield valuable actionable insights. 

 Program deliverables 

Compelling analysis and high-impact outreach  

Engaging executives requires visionary thinking supported by evidence-based 

analysis, robust peer interchange, and compelling outreach. Driving 

Cybersecurity Performance will provide a rich set of thought leadership 

assets and analytical tools for engaging an executive audience.  

Conducted in conjunction with WSJ Pro Cybersecurity, this unique program will position your firm as a 

leader in cybersecurity through a high-impact outreach and networking initiative. Specifically, our 

benchmarking and thought leadership program will offer these key deliverables to sponsors: 

Participation in an advisory board to guide the research and provide networking opportunities. Our 

advisory board will consist of senior executives from sponsoring organizations across industries, along 

with cybersecurity practitioners and experts, including analysts from ESI ThoughtLab and WSJ Pro 

Cybersecurity. We will hold the first meeting at the start of the program to define the research scope 

and methodology, followed by a second meeting to review the research findings and shape the calls to 

action. We will also hold meetings with our respective marketing and PR teams to finalize thought 

leadership deliverables and outreach campaigns. 
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A cross-tabulated database of all survey results.  

A unique component of this research program is our 

creation of a database of cybersecurity investments, 

performance metrics, and ROI data. This database will 

enable sponsors to identify the practices and 

performance results of companies of different sizes 

across various industries and regions. We will provide 

sponsors with cross-tabulated spreadsheets that will 

allow them to compare the answers to every question 

in the benchmarking survey. Sponsors can use the 

data for their own outreach or thought leadership materials. 

Thought-provoking executive summary, articles, and blogs. We will provide companies with valuable 

content assets that include a summary of overall industry progress in cybersecurity, best practices, and a 

guide to achieving cybersecurity leadership. These materials will provide at-a-glance charts, 

benchmarking tables, and calls to action. WSJ Pro Cybersecurity will also write articles and blogs 

covering the research. Sponsors will be entitled to use any of these materials for their own client 

engagement. 

Engaging eBook. We will present the full research findings in the form of a 30- to 40-page eBook, which 

is a web-enabled report that provides readers with easy point-and-click access to the research’s key 

insights and the cybersecurity data. This eBook will be highly graphical—telling the story with fewer 

words and more at-a-glance charts. The report will include a navigation bar that allows the reader to 

click directly to the area of interest. The eBook can also be presented as a PDF in the same manner as a 

white paper. 

Pioneering cybersecurity database and benchmarking platform. Our economists will create a database 

and web-based interactive benchmarking platform that will enable executives to compare their 

company’s cybersecurity progress, practices, and performance with those of industry peers and 

cybersecurity leaders. The platform will allow executives to input data on their practices and 

performance and will present the benchmarking results in the form of a single cybersecurity score based 

on a definition of best practice developed by the advisory group and validated by cybersecurity leaders 

that we survey.  

We will also include a dashboard that looks at the different pillars of best practice and the potential ROI. 

As an option, the tool will allow users to input additional data, such as investment and staffing levels, 

and performance indicators. It will then benchmark the firm against its industry peers. The interactive 

tool will also show how investment, staffing, and performance will change if a firm moves to the next 

stage of cybersecurity maturity.   

“It’s difficult to measure how well an 

organization is responding. Not only 

has the volume of attacks increased, 

but also the complexity and the 

sophistication of the attacks. It’s an 

ever-moving target.” 

Brian Henesbaugh, Partner, Baker McKenzie 
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This interactive platform will be hosted on both the ESI 

ThoughtLab and WSJ.com websites. Sponsors can opt to 

host the tool on their own websites as well, or link to it. 

To provide sales leads to sponsors, the tool can be 

designed in a way that requires users to input their 

contact information before proceeding. In this manner, 

the tool can provide sponsors with qualified leads and 

background on their cybersecurity practices. This will 

allow sponsors to target marketing campaigns or 

personal client engagement initiatives. 

High-impact marketing, communication, and networking program. By teaming up with WSJ Pro 

Cybersecurity as our media partner, we will ensure a top-caliber global outreach and networking 

program. To facilitate sponsor interaction, we will create a marketing subcommittee that will convene 

on a regular basis to coordinate and drive a multi-pronged media program. The committee will include 

marketing and communication leaders from sponsoring firms, together with representatives from their 

PR firms. By working collectively with sponsors and pooling our resources, we will generate wide 

coverage among senior executives and the media. This program will also provide sponsors with an 

extraordinary opportunity to network with their peers and industry executives through advisory board 

meetings and events organized by the WSJ and others. 

 Key sponsorship benefits 

The advantages of participating in a multi-sponsor coalition 

By conducting Driving Cybersecurity Performance as a multi-client program, 

we can share costs across a group of sponsors, enabling us to provide each 

institution with a wide variety of benefits, including marketing exposure and 

exclusive data rights for their sector at a reduced fee.  

The key benefits of sponsorship are as follows: 

Advisory role in program. Sponsors will have direct input into the research methodology, participate in 

all advisory board meetings, and review all program deliverables. The ESI ThoughtLab project team will 

work with all sponsors throughout the research program to meet their research, publishing, and 

marketing needs.  

High-level networking opportunities. Sponsors will have the ability to network with other members of 

the advisory board and marketing sub-committee during a series of personal and web conference 

meetings throughout the program. In addition, ESI ThoughtLab will provide sponsors the contact details 

for all research participants, among them other executives from sponsoring organizations, research 

partners, senior executive interviewees, and other cybersecurity specialists. 

 

“The board has to recognize that no 

organization is going to be 100% 

secure. It has to be willing to say on a 

scale of 1 to 10, we’re satisfied being a 

7 because we realize for X amount of 

money, we can get to a 7.” 

Scott Laliberte, Managing Director, Protiviti 
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Wide brand exposure. By having WSJ Pro Cybersecurity serve as the program’s media partner, and 

leveraging our respective brands and marketing resources, we expect wide professional exposure 

among executives and the media around the world (see box on the next page). Sponsors will also be 

able to interact with peers through advisory board discussions, webinars, and face-to-face meetings that 

the sponsors and WSJ Pro Cybersecurity may arrange in conjunction with the program. 

Input into content deliverables. Sponsors will have the opportunity to review the benchmarking tool, 

white paper, eBook, press releases, and all other content deliverables to ensure that they meet 

expectations. The final deliverables will highlight sponsors’ names and will not be circulated without 

their approval. Where appropriate, we will include executive quotes and insights from sponsors and 

their clients. 

Access to survey database. Sponsors will receive the full database of cybersecurity indicators on 

investment levels, performance metrics, and ROI results. This interactive database will allow easy 

segmentation across all parameters, including industry, location, company size, executive title, level of 

digital transformation, and cybersecurity maturity. The ESI ThoughtLab team will help sponsors analyze 

and leverage the data for internal and external communication purposes. 

Use of deliverables for marketing and communications. 

Sponsors will have access to all the research and program 

deliverables outlined in this proposal and the right to use 

these materials, or any part, both internally and 

externally. The ESI ThoughtLab project team will support 

sponsors in their efforts to use the materials for their own 

blogs, articles, speeches, papers, and presentations. Our 

rich body of research—including articles and social media 

output from WSJ Pro Cybersecurity—will enable sponsors 

to deliver an ongoing stream of content and analysis to 

their target audience.  

Access to the ESI ThoughtLab team. If desired, sponsors will receive an individual presentation of the 

key findings of the study and training on the use of our benchmarking tool. They will have ongoing 

access to our analysts to answer questions and provide further help with interpreting, segmenting, and 

benchmarking the results. Sponsors will enjoy favorable rates on any follow-up research or tailored 

deliverables that they require.    

 

  

“A new piece of malware is released 

every day within 4.2 seconds. One 

of the problems that CISOs face is 

how to combat the sheer volume of 

malware bombarding us.” 

Vali Ali, VP, Fellow, and Chief Technologist –

Security and Privacy for Personal Systems 
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High-impact media and outreach program 

A business division of The Wall Street Journal, WSJ Pro Cybersecurity has developed a strong 

reputation for helping executives monitor the ever-changing landscape of cybersecurity. Its 

dedicated team of journalists delivers timely information and actionable insights to a fast-

growing audience of industry executives. 

WSJ Pro Cybersecurity will act as the media partner for Driving Cybersecurity Performance. By 

hosting the benchmarking tool on its website and developing a series of articles and social 

media content, WSJ Pro Cybersecurity will ensure that our cybersecurity program gains wide 

exposure among industry executives, journalists, and influencers around the world. 

WSJ Pro Cybersecurity and ESI ThoughtLab will work with sponsors on a centrally coordinated 

outreach campaign, including the following elements: 

• Press releases and media engagement. We will work with sponsors to develop a series of 

exciting press releases and press materials that will gain media attention and drive client 

interest. Sponsors will have the opportunity to participate in media interviews, reach out to 

their own press contacts, and respond to media queries. ESI ThoughtLab will support 

collective and individual press initiatives. 

• Ongoing social media outreach. We will circulate a steady stream of analysis to executives 

and other target audiences. We will leverage the extensive social media network and 

distribution channels of WSJ Pro Cybersecurity, ESI ThoughtLab, and program sponsors. We 

will also provide sponsors with a social media toolkit, including social media tiles, charts, 

key data, research soundbites, wealth executive quotes, and other relevant content. 

Sponsors will be able to link to a cybersecurity microsite established by WSJ Pro 

Cybersecurity and ESI ThoughtLab. 

• Webinars, Twitter chats, and peer interchange. Sponsors will have the opportunity to join 

WSJ Pro Cybersecurity and ESI ThoughtLab in webinars and Twitter chats planned to share 

the research findings and analytical tools to a broader audience. Sponsors are free to 

organize their own events, which will be supported by the project teams. 
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  Project plan 

A rigorous thought leadership program 

The full program will involve multiple phases, which will be carried out over a 

nine-month period. These individual phases are outlined below: 

 

 

 Months 1-2 

Action: Set up sponsorship and advisory groups. Conduct one-on-one meetings with 

early sponsors. 

 Month 3 

Action: Hold project kick-off meeting, review research plans and survey tool. Start to 

field survey, collect data, and conduct interviews. 

 Month 4-5 

Action: Analyze data, develop benchmarking tool, create outline, and develop 

hypotheses and storylines for eBook, press release, and the executive summary. Hold 

second steering committee meeting and review key findings. 

 Month 6-7 

Action: Finalize database and benchmarking tool, write executive summary, press 

release, and eBook. Develop marketing and communications plan. Circulate deliverables 

to sponsors for final review. 

 Month 8-9 

Action: Launch marketing and communications campaign, including centrally managed, 

WSJ Pro Cybersecurity, and program of sponsor-led initiatives. Release eBook, executive 

summary, and the database and benchmarking platform to the market. 

  

“Great cybersecurity programs are not built in a 

month. They’re built over a span of years. You 

have to be willing to play the long game.” 

Ron Mehring, VP, Technology and Security, Texas Health  
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 About ESI ThoughtLab 

A leader in analytics-driven thought leadership 

ESI ThoughtLab is an innovative research company providing fresh 

management thinking as well as both quantitative and qualitative analysis to 

help business, government, and other organizational leaders cope with 

transformative change.  

Our economic, industry, technology, and management specialists excel at creating valuable decision 

support that combines visionary thinking, analytical rigor, and multi-format content delivery. We draw 

on a global network of economists, journalists, and industry experts, along with in-country analysts and 

research partners, to deliver a range of thought leadership services—from surveys, executive panels, 

and interviews to indexes, infographics, and economic models. 

ESI ThoughtLab is the thought leadership arm of Econsult Solutions, a leading economic consultancy. We 

have an exclusive partnership with the National Institute of Economics and Social Research, Britain’s first 

independent research institute, and close links to the Wharton Business School, Drexel University, New 

York University, and the University of Pennsylvania. 

 About WSJ Pro Cybersecurity 

A specialist in cybersecurity research and analysis 

A business division of The Wall Street Journal, WSJ Pro Cybersecurity’s 

mission is to help executives monitor the every-changing landscape of 

cybersecurity through a business lens. Its dedicated team of journalists delivers unique, actionable 

insights on the wide-ranging challenges of confronting cybercrime. 

WSJ Pro Cybersecurity offers a suite of decision-support services, including reports, newsletters, and 

events aimed at a global audience of senior business and financial executives. The group provides 

independent insights into a range of critical issues, including: 

• How cyberattacks are impacting firms, including how hackers gained access, how well companies 

responded and what costs they incurred. 

• How companies are preparing for and responding to cyberattacks through measures across their 

business functions, including technology, compliance, communications, and customer service. 

• What measures small businesses should be taking to defend themselves against cybercrime. 

• What companies need to do to adhere to government and state regulations surrounding data, 

including data governance, and disclosure. 

• How companies can work with the government to protect themselves against cybercrime. 
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 Project team 

Successful thought leadership is a team sport 

To ensure success, we have assembled a first-class project team with the 

experience and expertise needed to develop visionary thought leadership 

grounded on rigorous analysis and delivered through 360-degree outreach. 

The project team includes the following individuals: 

 

Louis Celi, Project Director 

CEO and Founder, ESI ThoughtLab 

During his more than 35 years of research, marketing, and publishing work, Lou Celi has helped top 

organizations build their businesses by engaging corporate and government decision makers. Lou is an 

acknowledged expert on the impact of technology on business and government. He has led a broad range 

of cybersecurity and technology programs, including last year’s study, The Cybersecurity Imperative. 

Prior to setting up ESI ThoughtLab, Lou was board director and president of Oxford Economics, where he 

built the firm’s successful business in the Americas and set up its global thought leadership practice. 

Before joining Oxford Economics, Lou was president of Llesiant, a business technology start-up acquired 

by Bloomberg BNA in 2009.  

Earlier in his career, Lou was managing director and publisher at the Economist Intelligence Unit (EIU), 

where he established the firm’s global thought leadership activities and created a portfolio of web-

based decision-support services. He also ran electronic publishing at the EIU, where he led The 

Economist Group’s transformation into a profitable digital media business. Lou started his career at 

Business International, where he served as SVP and regional manager, Americas.  

Dr. Richard Voith, Senior Economic Advisor 

Director, ESI ThoughtLab, President and Principal, Econsult Solutions  

Dr. Richard Voith is a well-known expert in real estate economics, transportation, and applied 

microeconomics. As president and founding principal of Econsult Solutions, he oversees a wide variety 

of projects in the realm of housing, labor markets, transportation, and economic development. Richard 

is involved in setting the strategic direction of organizations both large and small, and he regularly 

provides analysis and testimony in support of litigation in real estate and transportation matters.  

Prior to joining Econsult Solutions, Richard held the position of economic advisor at the Federal Reserve 

Bank of Philadelphia. Dr. Voith was also a member of the SEPTA Board of Directors, serving as vice 

chairman of SEPTA from 1996 to 1998. 
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Dr. Daniel Miles, Economics and Analytics Lead 

Chief Economist, ESI ThoughtLab and Vice President, Econsult Solutions 

As the chief economist for ESI ThoughtLab, Dr. Daniel Miles is skilled at using economics and statistical 

analysis to produce evidence-based thought leadership. Daniel specializes in analyzing the impact 

technological, economic, and demographic shifts on industries, cities, and individual companies. 

As part of his work for ESI ThoughtLab, Daniel was the economics lead for the study The Cybersecurity 

Imperative. In addition, Daniel has worked on a range of related analytical studies such as KPMG’s 

Autonomous Vehicle Readiness Index, Cashless Cities for Visa, and jobs of the future for Cognizant. 

Daniel was a senior economist at Oxford Economics, where he worked with Lou Celi as the lead 

economist on a wide range of thought leadership projects. 

Will Wilkinson, Lead Program Manager, WSJ Pro Cybersecurity 

General Manager, Industry, WSJ Professional, The Wall Street Journal 

Will Wilkinson is general manager, industry, WSJ Professional, a role he assumed in June 2015. He is 

responsible for the management and development of The Wall Street Journal’s industry intelligence 

division. He launched the first of now six WSJ Pro services in September 2015, each focusing on a 

specific industry vertical through a blend of industry analysis, news, data, and events. He joined Dow 

Jones in London in September 2013, as vice president for The Wall Street Journal; he was previously with 

The Economist Group, where he was managing director, northern Europe, and held a range of 

management and marketing roles with posts in London, New York, Geneva, and Frankfurt. He started his 

career with Millward Brown International. 

Rob Sloan, Research Advisor and Contributor 

Cybersecurity Research Director, WSJ Pro Cybersecurity, The Wall Street Journal 

Rob Sloan is cybersecurity research director at WSJ Pro. Previously, Rob worked as response director for 

a specialist IT security consultancy in London and built a team focused on detecting, investigating, and 

protecting against cyber intrusions and responding to incidents, especially state-sponsored attacks. Rob 

started his career working for the UK government, looking at some of the earliest cyberattacks against 

the critical national infrastructure. Rob’s main interest is the requirements, motivations, and technical 

capabilities of threat actors. 

Barry Rutizer, Client Relationship Director 

Corporate Director and Vice President of Client Relationships, ESI ThoughtLab 

Barry Rutizer is a veteran of the information and research industry. He led business development for 

thought leadership and research and consulting services at Business International, The Economist 

Group, and Oxford Economics. He has managed key accounts in the corporate, banking, and 

government sectors, including GE, IBM, Citigroup, Putnam, PwC, Accenture, EY, Deloitte, KPMG, 

McKinsey, Oracle, the Fed, and the World Bank. 
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Anna Szterenfeld, Project Manager 

Director of Editorial Operations, ESI ThoughtLab 

Anna Szterenfeld is a multilingual writer and editor with 30 years of experience assessing and 

forecasting global political and economic risk, policy trends, and business operating conditions, with a 

focus on the Americas. For many years she served as regional manager and Latin America editor 

with The Economist Group, where she supervised analysts and editorial teams in Mexico, Brazil, London, 

and Gurgaon (India), as well as a contributor network in more than 20 countries. 

Besides political and economic risk, Anna’s research areas have included diverse topics such as sovereign 

credit risk, strategic alliances, doing business in Mexico and Cuba, free-trade agreements in the 

Americas, citizen security, and electricity sector reform, among others. She is also a regular public 

speaker at high-level conferences, including with heads of state and government ministers. 

Rebecca DeJoseph, Senior Economist 

Senior Economist, Business and Labor Analysis, ESI ThoughtLab 

Rebecca DeJoseph is a senior economist at Econsult Solutions, Inc. In addition, Rebecca is currently a 

professor of economics at Community College of Philadelphia. Prior to joining ESI, she worked as a 

senior economist in the Economic Analysis and Information branch of the Bureau of Labor Statistics. In 

this position, she provided economic analysis of regional labor market data for the media, private 

business, and general public through customized presentations, reports, and news releases. She also 

served as a liaison for the federal government with state labor market agencies to improve data quality 

in the Quarterly Census of Employment and Wages program. In addition, she produced and evaluated 

employment estimates for the Current Employment Statistics program. 

Julien Beresford, Survey Director 

Director of Surveys and Market Research, ESI ThoughtLab 

Julien Beresford is a thought leadership and market research specialist with over 30 years of experience 

in conducting B2B and B2C surveys and interviews across industries, including technology, consumer 

markets, industrial goods, and financial services. Julien previously served as senior director of research 

at Peppers & Rogers Group, where he developed a team of thought leadership specialists. He has an AB 

in History and English from Princeton University and an MBA in Marketing and Management 

Organization from Columbia Business School.   

Mike Daly, Marketing Manager 

Marketing Manager, ESI ThoughtLab and Econsult Solutions 

Mike Daly is a marketing manager at ESI ThoughtLab and Econsult Solutions, where he supports the 

marketing and business development team. Mike is responsible for overseeing the development and 

implementation of marketing and communication programs related to multi-client studies. He is also in 

charge of showcasing ESI work through traditional and social media, content development for the web, 

and managing the ESI blog, Present Value. 
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Caroline Lindholm, Project Administrator 

Research and Administrative Assistant, ESI ThoughtLab 

Caroline Lindholm is a research and administrative assistant at Econsult Solutions, where she supports 

the ESI ThoughtLab team. Prior to joining ESI, Caroline worked at Nordea Bank in Stockholm, Sweden as 

a financial advisor cross-selling Nordea’s products and services, reviewing credit applications and 

investments option, understanding customers’ financial needs, and promoting Nordea’s business. 

Caroline graduated from Stockholm University with a Bachelor’s degree in economics.  

 Sponsorship fees 

Sponsorship benefits Lead sponsor Supporting 
sponsor 

Research participant 

Exclusivity Yes No No 

Input into research 
agenda 

Shape agenda Provide input Join discussions 

Access to analysis Full Full Full 

Advisory board 
members 

Up to 3 Up to 2 1 

Professional exposure Top level Second level Third level 

Rights to use data Full rights: internal and 
external 

Full rights: 
Internal and 
external 

Internal and fair use 

Central marcom plan Yes, with higher 
visibility 

Yes No 

ESI ThoughtLab 
support for client-
directed activities 

Yes, participation in 
meetings/webinars 
without fee 

Yes, but 
additional fee 
may apply 

No 

    

 

  



 

 

 

Lou Celi | Phone: 917.459.4614 I Email: Lceli@esithoughtlab.com 

Barry Rutizer | Phone: 917.251.4190 I Email: Brutizer@esithoughtlab.com 

 


